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Product Design & User Research Specialist

Focused on architecting complex ecosystems and global platforms. I specialize in translating high-level business 
requirements into implementation-ready solutions that balance user utility with technical feasibility.

Evidence-Based Design Strategy

Bridging the gap between user needs and business growth through mixed-method research and scalable design 
systems. My approach ensures every decision is rooted in data-driven insights and measurable ROI.

Systems Thinking in Regulated Environments

A proven track record of delivering decision-support tools and large-scale platform redesigns. I prioritize clarity 
and performance, ensuring that technical complexity never becomes a barrier to critical user workflows.



Project Overview

Parametric Product

Evaluation System

Core interface for product 
selection


Supports filtering, comparison, and 
decision-making


Redesign focused on improving 
efficiency and usability
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Context: Role & Collaboration

Quinton Moran

Sole Strategic UX Lead

Owned  end-to-end UX research and 
design for the Global B2B Platform.


Responsible for translating complex 
user needs, business requirements, & 
brand vision into validated 
experiences.

Cross-Functional Alignment

Marketing Leadership: Global brand evolution and project roadmaps


Digital Experience – Content strategy and campaign alignment


Product & Domain Partners: Business requirements & product logic


Engineering (Offshore): Implementation & technical delivery




Context:

A Fortune 500 Industry Leader in Intelligent Technology

Recognized as a global authority in intelligent power and sensing. onsemi is a primary driver of the world's most 
critical high-growth megatrends, including Vehicle Electrification (EV), Autonomous Driving, and Sustainable 
Energy Grids

80,000+ Unique Technical Products

Managing one of the industry's most expansive technical catalogs. From specialized sensors to power-
management components, the company ships tens of billions of parts annually to a global supply chain

Unified Global Presence Across 30+ Countries

A massive international business network spanning North America, EMEA, and APAC, supporting a localized 
worldwide customer base through dedicated regional hubs.



Context:B2B Platform Overview

User Lands on 
Platform

Product Evaluation 
(Parametric Table)

High-Intent Action

Order Sample


Order Evaluation 
Board


Contact Sales

User Identification

(MyON User Area)

Sales Engagement

(Offline, High Volume 

Purchasing)

Product Evaluation

Parametric filtering


 Product comparison


 Core decision-making

User System (MyON)

Account management


 Order tracking


 User identification

Sales Process

D irect engagement


 High-volume purchasing


 Managed outside platform



Context:Overlapping Workstreams

Global Platform Redesign

Branding


Information Architecture


New Design System


New CMS

MyON Authenticated Experience Overhaul 

Reducing onboarding Friction


consolidating legacy workflows


introduction of value-gated capabilities
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Objectives & Constraints


Research Approach
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User Journey
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Discovery: Objectives & Constraints

Core Platform Objective

Increase qualified leads to support sales

Constraints

Complex product data


Existing system limitations


Legacy system dependencies


Limited engineering bandwidth


Aligning multiple parallel workstreams

Project Objectives

Reduce evaluation time


 Match/exceed competitor workflows


 Align with updated branding


 Improve cross-device usability



Discovery: Research Approach

Evaluative Research

Moderated usability testing


 Baseline task performance 
(time, errors)

Generative Research

Interviews with engineers


 Pain points & unmet needs

Competitive Benchmarking

NXP, Microchip


 Compared evaluation 
workflows



Discovery: Primary Persona

About

Age: 35

Location: Berlin, Germany

Goal:

Solve complex technical problems efficiently and accurately

Pain Points Needs

Needs multiple tools and tabs to compare products


 High effort to build a complete mental model


 Interruptions reduce focus and efficiency

Streamlined evaluation workflows


 Clear, side-by-side comparison


 Ability to stay in a focused workflow

Background:

Uses datasheets, tools, and technical resources to 
evaluate components and determine the best solution

The 
Problem-Solver
Occupation
Design Engineer



Discovery: Simplified User Journey

Stage Discovery

Search potential 
components via site 
search or navigating 
product taxonomies

Information 
fragmented across 
individual product 
group tables


Multiple tabs 
needed


Filter

Apply parametric filters 
within a product group to 
narrow options

Filters must be 
repeatedly re-entered 
across product groups


 -No persistence of 
user-defined 
parameters

Compare

Compare specs across product 
group tables


Compare attributes across 
supporting assets (Data sheets, 
Block Diagrams, CAD Models, etc)

Requires multiple tabs across 
different tables


 Key attributes difficult to locate or 
align


 Cannot customize or export 
views


Some supporting assets located 
off-table on product overview 
page

Select

Identify best-fit component 
based on specs

H igh cognitive load due to 
fragmented data


 Limited visibility of relevant 
attributes


 Horizontal scrolling and 
poor responsiveness

Act

Order sample or contact sales

Drop-off if correct part isn ’t 
found


 No capture of high-intent but 
anonymous users
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Discovery: Key Insights

Repetitive Evaluation 
Workflows

Users repeatedly re-enter the 
same filters across product 

groups


No persistence of parameters 
→ unnecessary effort and 

friction

Fragmented Comparison 
Experience

Comparison across product 
groups is manual and 

inefficient


Multiple tabs required, no 
unified view of attributes

Limited Visibility of Key 
Data

Critical attributes are difficult 
to locate & align


 Tables are not customizable → 
poor information clarity



Design

Re-architecting the 
Parametric System


Connecting Evaluation to 
User Identification


Design Iteration


Validation



Design:Re-architecting the Parametric System

High-Precision 
Filtering

Advanced Relational 
Logic (>, <, =, AND/OR)


Dual-Entry Interaction 
(In-Table / Modal)


Contextual "Jump-To" 
Navigation

Dynamic Data Grid

Interactive Omni-
Channel Experience


Customizable Schema 
(columns, sort, etc)


Live Search


Actionable Data Export

Unified Evaluation 
Across Product Groups

All PNs accessible within 
nested Product Groups


Cross-comparison 
across Product Groups


Deep-dives without 
leaving table

Side-by-Side 
Benchmarking

Isolated Comparison of 
selected parts


Attribute Delta 
Highlighting


Customizable Schema 
(row, sort, etc)



Design: Connecting Evaluation to User Identification

Insight: High-Intent Behavior Emerges During Evaluation

Repeated filter refinement signals decision intent

Opportunity: High-intent users remain anonymous

Evaluation not connected to MyON (user system)


Qualified users drop off before lead capture

Strategy: Convert Evaluation → Identification

Gate saved filters behind MyON


Trigger at high-intent moments

Impact: Connects UX → Business Outcomes

Earlier capture of qualified leads,


Reduced drop-off during selection


Increase evaluation time and efficiency



Design:Design Iteration - Legacy Experience 



Design:Design Iteration - Iterative Prototyping



Design:Design Iteration - High-Utility Interaction Model



Design: Validation

18% 
Decrease in 
Evaluation Time
*based on a longitudinal study comparing Legacy 
Baseline metrics to 90-day post-launch 
performance.

12% 
Decrease in 
Selection Errors
*based on a longitudinal study comparing Legacy 
Baseline metrics to 90-day post-launch 
performance.

12% 
Increase in 
Qualified Leads
*Results reflect the collective impact of the myON 
Ecosystem launch and integrated feature set, as 
reported by Salesforce 90 days post-deployment.
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